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Does Promoting Translations Require 

an Upheaval of European Publishing?   
 

 

New York, NY – March 7, 2007 — A fascinating panel discussion capped off a very 
successful Paris-Berlin Publishers’ Trip, organized by the French Embassy’s Cultural 
Services, the German Book Office and the French-American Foundation. These three 
organizations are seeking to promote the translation of European works in the United 
States, so as to foster deeper cultural exchanges. As part of this initiative, they sent a 
motley assortment of American publishers, journalists, and translators to Paris and Berlin 
in February to meet with their European counterparts. 
 
During the panel discussion, the nine American travelers discussed what they’d learned 
from their visit (transcript attached). They compared and contrasted the publishing 
practices in France, Germany and the United States, and agreed that more needs to be 
done to ensure that first-rate literary works reach a transatlantic audience. With major 
developments currently unfolding in the world of publishing, their insights hold, more than 
ever, a special resonance. 

 

Indeed, the French publishing community is all abuzz as two recent controversial events 
have highlighted new trends that may transform the face of publishing in Europe, and 
particularly in France. Best-selling author Jonathan Littell, who won the Prix Goncourt in 
2006 for Les Bienveillantes, was one of the first to break with tradition when he hired a 
British agent to market his book in France. The agent sold the novel to Gallimard, but 
contrary to the usual practice in France, he retained all international publication rights. 
These became very valuable following the book’s domestic success. More recently, 
Andrew Wylie, a well-known American agent who represents Philip Roth and Salman 
Rushdie, announced that he had signed three French writers, and that he was taking on 
the traditional arrangement in which French publishers fulfill the role of agents for their 
authors. 
 
Can translated European books make inroads in the American market? Must the 
European publishing model change for authors to obtain more recognition abroad? We 
invite you to join us this September, when a group of senior French and German 
publishers and foreign-rights directors will come to New York at the same time as the 
Brooklyn Book Festival to debate these questions and more during a seminar on Literary 
Translation at Columbia University. 
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